
ChatGPT 
Q1: Can you explain the difference in how you handle search 
queries vs. Google’s search algorithm to the best of your ability? 
Answer: While both ChatGPT and Google Search are designed to help users find information, 
they function in different ways and serve different user needs. 

Query Understanding: - ChatGPT interprets queries in the context of the ongoing 
conversation. It can disambiguate vague language using memory and conversational cues. - 
Google primarily uses keyword-based matching, though it increasingly incorporates natural 
language processing to improve relevance. 

Scope of Information: - ChatGPT searches within defined or user-provided sources (e.g., 
documents, Slack, connected apps). - Google indexes the public web and returns results from a 
massive pool of websites. 

Search Mechanism: - ChatGPT combines semantic and keyword search across connected 
data, then synthesizes the results into a direct answer. - Google returns ranked lists of links, 
relying on its search algorithm and user behavior metrics. 

Output: - ChatGPT produces complete answers, summaries, or formats like tables and 
checklists. - Google offers links, snippets, and sometimes direct answers pulled from structured 
content. 

Freshness: - ChatGPT uses tools to fetch real-time data when explicitly asked. - Google 
indexes content continuously and serves the most recent relevant results when appropriate. 

 

Q2: So, when a business wants to be a resource for your answers 
and a suggestion when someone is looking for a product or 
service recommendation, how do they accomplish that? 
Answer: Businesses can show up in ChatGPT’s recommendations by ensuring their information 
is accessible, structured, and relevant. 

Ways to be Included in ChatGPT: 1. Direct Integration: - Build a plugin or API connection. - 
Create a Custom GPT to represent your brand. 2. Publicly Accessible Content: - Maintain a 
well-structured, natural-language website. - Provide answers to real-world questions on blogs 
and service pages. 3. Indexing in Public Data: - Get featured in trusted directories or 
high-authority content. - Build backlinks and mention partnerships to improve visibility. 

Influencing Google Recommendations (which ChatGPT may reference): - Use SEO best 
practices. - Create “best of” or comparison content. - Optimize for local and niche-specific 
directories. 

 



Q3: If you were creating a checklist for businesses to make sure 
that they are recommended when people ask questions related to 
their products/services, what would you include? 
Answer: Here’s a visibility checklist to help businesses increase the likelihood of being 
recommended: 

1. Foundational Presence - Claim and optimize Google Business Profile - Ensure NAP 
consistency across platforms - Be listed on directories like Yelp, TripAdvisor, G2, etc. 

2. Website Optimization - Fast, mobile-friendly website - Structured pages for each 
service/product - Schema markup and FAQ pages 

3. Authority Building - Publish educational blog content - Build backlinks - Display authentic 
reviews 

4. Content for Recommendation Engines - Use natural language targeting search questions - 
Include case studies and real-world uses - Write content using phrases like “best [service] for 
[audience]” 

5. Conversational & AI-Friendly Content - Use Q&A format - Publish niche how-tos and 
answers - Keep language clear and user-focused 

6. Optional AI Integration - Build a Custom GPT - Use an API or plugin if applicable 

7. Monitoring & Updates - Monitor mentions and SEO performance - Update key pages 
regularly - Collect and manage reviews actively 
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