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Q1: Can you explain the difference in how you handle search 
queries vs. Google's search algorithm to the best of your 
ability? 
 
I can explain the key differences between how I approach search queries versus how Google's 
search algorithm works: 
 
My Search Approach 
When you ask me to search, I use a web search tool that returns a set of results, which I then 
analyze and synthesize. My process involves: 

● Query formulation: I translate your question into concise search terms (typically 1-6 
words) 

● Result analysis: I read through the returned content and extract relevant information 
● Synthesis: I combine information from multiple sources, cite specific claims, and provide 

context 
● Quality filtering: I prioritize recent, authoritative sources and ignore low-quality or 

harmful content 
 
Google's Search Algorithm 
Google's approach is fundamentally different as a search engine: 

● Massive indexing: Google crawls and indexes billions of web pages continuously 
● Complex ranking: Uses hundreds of ranking factors including PageRank (link 

authority), content relevance, user behavior signals, site quality, and freshness 
● Personalization: Results are tailored based on your search history, location, device, and 

other personal factors 
● Real-time processing: Handles billions of queries daily with sub-second response times 
● Direct results: Shows you ranked links to sources rather than synthesizing content 

 
Key Differences 

● Purpose: Google helps you find sources; I help you understand and synthesize 
information from sources. 

● Personalization: Google heavily personalizes results; my searches aren't personalized 
to your history. 

● Scale: Google processes vastly more queries and has access to a much larger index of 
web content. 

● Output: Google gives you links to explore; I give you analyzed, cited information with the 
synthesis work done for you. 

● Interaction: Google search is typically a starting point; I can engage in follow-up 
questions and deeper analysis of the same topic. 

 
Both approaches have their strengths - Google excels at helping you discover sources and 
navigate the web, while I focus on understanding and explaining information once it's found. 
 



Q2: When a business wants to be a resource for your 
answers and a suggestion when someone is looking for a 
product or service recommendation, how do they accomplish 
that? 
 
Here’s how businesses can optimize to become resources for AI-generated answers and 
recommendations: 
 
The New Field: LLM Optimization (LLMO) 
LLM Optimization, fondly referred to as LLMO, is the process of getting your content ready for 
large language models. This is essentially "large language model optimization techniques 
structure your digital presence so that AI systems like ChatGPT, Claude and Bard recommend 
your products when users ask for advice." 
 
Key Strategies for AI Visibility 
Content Quality Focus: LLMs prioritize content that is genuinely informative, valuable, and 
original. They act as sophisticated research assistants, seeking content that provides insights 
and solutions to user queries. 
 
Traditional SEO Still Matters: Since I use web search tools that rely on search engines, 
traditional SEO practices remain important - but with AI-specific considerations. 
 
Brand Mention Strategies: Businesses should focus on: 

● Creating comprehensive, authoritative content about their products/services 
● Engaging in forums and online discussions where their expertise is relevant 
● Building brand mentions across the web through quality content 
● Developing thought leadership content that positions them as subject matter experts 

 
Technical Optimization: Use tools like Penfriend, SEMrush, Frase.io, and AnswerThePublic to 
find semantic keywords and trending questions. 
 
Important Reality Check 
Unlike traditional SEO where you can directly influence Google's algorithm through specific 
techniques, AI chatbot recommendations are more indirect. When I search and provide 
recommendations, I'm analyzing the content that comes back from search results and making 
judgments about quality, relevance, and authority. 
 
The most effective approach is to focus on being genuinely helpful and authoritative in your 
field, creating content that thoroughly answers questions people actually ask, and building a 
strong online presence through quality rather than gaming any specific system. 
 
Monitoring Tools: SEO tools should monitor AI chatbots and LLMs by tracking longer queries 
("AI Prompts") that align with the SEO head terms and keywords they target. 
The field is evolving rapidly, but the core principle remains: create genuinely valuable, 
authoritative content that serves users' needs. 
 



Question 3: If you were creating a checklist for businesses to 
make sure that they are recommended when people ask 
questions related to their products/services, what would you 
include? 
 
AI Chatbot Optimization Checklist for Businesses 
 
Content Authority & Quality 

● Create comprehensive resource pages that thoroughly answer common questions in 
your industry 

● Develop detailed product/service guides with specifications, use cases, and 
comparisons 

● Publish case studies and success stories with specific metrics and outcomes 
● Write problem-solving content that addresses pain points your customers face 
● Maintain accuracy and freshness - regularly update content with current information 
● Include expertise indicators - author credentials, certifications, years in business 
● Add structured data markup to help search engines understand your content 

 
Brand Mention Strategy 

● Build quality citations across industry directories and relevant websites 
● Engage in industry forums and communities where your expertise adds value 
● Guest post on authoritative sites in your field 
● Participate in industry publications and trade magazines 
● Create shareable research or surveys that others will reference 
● Build relationships with industry influencers and thought leaders 
● Encourage satisfied customers to mention your brand in reviews and testimonials 

 
Technical Foundation 

● Optimize for traditional SEO - AI tools often pull from search results first 
● Ensure fast page loading and mobile responsiveness 
● Use clear, descriptive headings (H1, H2, H3) that match how people ask questions 
● Implement proper schema markup for products, services, and business information 
● Create an XML sitemap and ensure proper site structure 
● Fix technical SEO issues - broken links, duplicate content, crawl errors 

 
Question-Focused Content 

● Research actual customer questions using tools like AnswerThePublic, Reddit, Quora 
● Create FAQ sections that address specific queries in natural language 
● Write "how to" guides related to your products/services 
● Develop comparison content (vs. competitors, different options) 
● Address objections and concerns that prospects commonly have 
● Use conversational language that matches how people actually speak and search 

 
Local and Niche Authority 

● Optimize Google Business Profile with complete, accurate information 
● Build local citations if you serve specific geographic areas 
● Create location-specific content for different markets you serve 



● Establish expertise in your niche rather than trying to be everything to everyone 
● Document your specializations and unique selling propositions clearly 

 
Social Proof and Credibility 

● Collect and display customer reviews across multiple platforms 
● Showcase certifications and awards prominently 
● Display team credentials and professional backgrounds 
● Include client logos and testimonials (with permission) 
● Publish industry recognition and media mentions 
● Maintain active, professional social media presence 

 
Content Distribution 

● Syndicate content appropriately to reach wider audiences 
● Email newsletter with valuable insights to build direct relationships 
● Video content explaining your products/services 
● Podcast appearances or hosting your own industry podcast 
● LinkedIn articles targeting your professional audience 
● Industry-specific platforms where your audience gathers 

 
Monitoring and Measurement 

● Track brand mentions across the web using Google Alerts or similar tools 
● Monitor AI chatbot responses by testing queries related to your business 
● Use "AI prompt" style keywords in your SEO tracking (longer, conversational queries) 
● Analyze competitor mentions in AI responses to identify gaps 
● Survey customers about how they found you and what questions they had 
● Track referral traffic from various sources to measure impact 

 
Relationship Building 

● Network with complementary businesses for cross-referrals 
● Build partnerships with other companies that serve your audience 
● Engage with industry associations and professional groups 
● Sponsor or speak at industry events to build recognition 
● Collaborate on industry research or whitepapers 

 
Content Maintenance 

● Regular content audits to ensure information stays current 
● Update product information as features and pricing change 
● Refresh old blog posts with new information and insights 
● Monitor industry trends and create timely content addressing them 
● Archive or redirect outdated content that might confuse users 

 
Key Success Principles 

● Quality Over Quantity: AI systems prioritize genuinely helpful, accurate content over 
keyword-stuffed material. 

● Natural Language Focus: Write for humans first, optimizing for how people actually ask 
questions. 

● Authority Building: Establish yourself as a trusted expert in your specific niche rather 
than a generalist. 



● Consistency: Maintain consistent messaging and quality across all platforms and 
content. 

● User-First Approach: Always prioritize solving user problems over promoting your 
products directly. 

 


